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Agenda

ÁOverview of a few key global trends

ÁOverview of the LatAm online audience  (10 mins)

ï A look at the recent growth, general trends

ï Broad, regional analysis of online content consumption

ÁThe phenomena that is social media  (10 mins)

ïWhat is social media?  Social Networking, Messenger etc.

ï Focus on the explosion of SM across LatAm   

ÁA look at Mobile online behavior  (5 mins)

ïWhat do we see globally?  Trends?

ï Is behavior different?  Is the audience different ?

ÁThe Internet and Mobile in Latin America (5 mins)

ïWhat conclusions can we draw?

ïWhat does the future hold?
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ÁIn 1996, 2/3 of the worldôs Internet population was in the US, yet today Asia Pacific is the largest region.

ÁMany emerging regions are likely to bypass old modes, skipping dial-up to go straight to broadband, making 

multimedia, video, and collaborative content immediately accessible.

ÁEarly adoption of mobile web in addition to PC web will likely be popular in many of these high-growth areas.
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The US is No Longer the Center of the Online Universe

Source:  comScore World Metrix, July 2009
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Internet Users Age 15+ (MM) 

China Surges Past the US

While US user growth has remained flat over 

the past year, China, Russia, and Brazil have 

experienced impressive growth rates of 

31%, 26% and 23%, respectively.

Source:  comScore World Metrix, July 2009

Millions of  Internet  Users (15+, home & work locations)
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Average Hours Per Visitor Per Month

Online Engagement by Country

Canada is the most engaged country, 

followed by the US, both of which 

increased time online over the past 

year (Canada +7%, US +17%)

Source:  comScore World Metrix, July 2009
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The Majority of Top Propertiesô Audiences Coming from Outside US
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ÁThe top 10 Global Properties attract a 

majority of Unique Visitors from outside 

the US;  Google Sites and Microsoft Sites 

attain 84% of their audience from non-US 

countries.

ÁAll top sites have experienced a shift in 

visitor composition to a more international 

audience: non-US visitors now represent  

77% and 66% of Facebookôsand AOLôs 

visitors, respectively.

84%


